LT HTREE CITY
TYRONE © SENOIA e

‘& SURROUNDINGS Vol.1 Issuel

AT RIVER WOOD
STUDIOS IT’S ALL
' ABOUT FAMILY




A story about how a mavie
stiucdio ended up in Senoia
seemed intercsting for
the premier fssue of Up
Close & Personal, Prior
to-our interview with Scolt
Tigchelaar, we had not
planned his story for our
cover, s Scoit spoke in aur
meeting, i hecane apparent
that ke affers more than a
cannection ro Holbwood.
The history of Riverwood
Studling Is fascinating; s
Juture is st wnfolding. Seotts
stated intention is o make
Riverwood abowut family and
commptwhat a perfect
cover story for a magazine BiL g FPY ! i
that is also about family and ; Bt B T
commnnity! We are thanlfud o .ﬁ ol o
to share Seolt s story here in Seott Tiechelaar is the President of Riverwood Studios in Senoia andd is depicted
hiz own words: heve with iz pncle, Paul Lombardi, CECQ of Riverwood Stdios; hiv wife Adrienne
aid sons Christapher (8) and Ben (6).

(A ﬂ lthough my family began working in (he
film industry well before | was born, | 4
didn’t really gel personally involved until gt

alter high school. During summer breaks from college, t

[ would try to visit my uncle, Paul Lombardi, who was

often on location coordinating the special effcels for

various film and televiston productions,

It was always interesting on 2 movie set. Each
show was different, and it often involved traveling to
unusual places. One moment you could be walching
Cusler™s last stand 1n Billings, Montana with Cavalry
and Tndians and the next, vou could be in Cleveland
blowing up a refinery on the Cuyalioga river, or perhaps
on the set of an alien spaceship on a soundstage in Los
Angeles. The average show only lasted six months, so
wou rarely had an opportunity to gel bored.

I'm the third generation in this business. My
oreat uncle Joe Lombardi (Paul’s father) began working
at RKO in 1947, and by 1953 was running the Special
Elfects Department at Desilu Sludios. He was in
charge of the special effects forall of Luey and Desi’s
productions. including: 1 Love Lucy,” “The Andy
CGiriffith Show.” “Star Trek.” “Mission Impossible,”
“Mannix,” and “The Untouchables.” While Joe -8
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“In 1997, Joo Lombardi was presemted with a Lifetime
Achievenent Avard from the Academy of Motion Picture Aris and
_ Sciences for pioneering work in Special Effects.”



worked, Paul was running around as a kid on the seb. _ .
They let you do that back then, He even appeared in an |
episode or two of “Lassie.”™

By the late 19607, the Hollywood “studio
systermn” had broken up and everyone who used o
waork as an employee of a single studio became an
independent contractor to all of them. Joe started the [
first independent special effects company in Hollywood |
(then called Special Effects Unlimited). He was
responsible for coordinating effects for more TV series,
and films like “Godfather T & 1" “Uncommon Valor,”
“Hamburger Hill,” and “Apocalypse Now.™

In 1997, Joe won a Lifetime Achievement
Award from the Academy of Motion Picture Arts and
Scicnees, for 30 years ol ploncering special elfects in
the industry. He passed away later that same vear while
working on the film, “When Trumpets Fade™ in Budapest.

8 of Life" - 1950 - Jow Bab,
Jore Lombardi makes vain for
an episode of “Facts of Life”
with Bob Hope and Lucy.

Today, Paul continues Joe's legacy at the helm of addition to being a quaint, picturesque town, Senoia was
the largest special effects company in Hollywood (now Full close enough to the airport for easy accessibility, yel lar
Scale Effects). Full Scale is responsible For special effects in enough away 1o be out of the flight pattern. Peachiree City
film, television, commercials and music videos. Their work was conveniently located between Senoia and the airport and
includes TV series such as “CSI Miami,”™ “24." “My Name had the hotels, condos, and restaurants for film crew support.
Is Earl,” “X Files,” and “MNash Bridges,” as well as films The intersection of Hwy # 16 and Hwy #85 also offered
like “Courage Under Fire,” *Clear and Present Danger,” easy access to numerous additional small towns and rural
“Conair,” “The Last Samurai,” and this summer’s Disney locations for filming, Finally, there was the 120 acre tract ol

release, “Underdog.™

The physical elfects side ol the industry mcludes
smoke, wind, fire, rain, snow, pyrotechnics, almosphere,
mechanical, custom fabrication, animatronics, electronics,
hydraulics, and special rigging, such as that used for making
aclors appear o *11y.” The problem solving aspects of the
job are most interesting to me, especially when a prototype

contimied on page [0

of some sort has to be designed and built to accomplish
what's never been done before, ] GU |"-,'f.i'| :]”"I 5 [{=1=] *[' Ser‘“ ,|,-"1

People often ask how Paul and Joe went from special
elfects in Hollywood to building a motion picture studio in
Senoia, Georgia. In 1989, when Riverwood Studios was
built, Georgia was ranked third in the nation lor production
Behind Mew York and Los Angeles. At the lime, producers
were looking for a cheaper location in which to film. _ .
Georgia had good weather, diverse looks, and was easily
accessible. 1 was that simple.

Paul and Joe both had a desire o gel back 1o the
*mpod old days” that they had experienced at Desilu Studios,
where employees were considered to be part of the company
lamily,” and the productions were more wholesome and
Family [Tiendly than most of those we sec today, They
decided to build their own studio, and considered Georgia
the best option, since large tracts of land were neither
affordable nor available in Los Angeles.

In 1986, when Riverwood was still in the concept
phase, Paul met a guy in the jungles of the Philippines, while
working on the film, “Hamburzer Hill,” who coincidentally
had land available for sale outside of Senoia, Georgla.

After searching the entire Atlanta arca, the properly
in Sencda proved 1o be the best option for many reasons. In
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continned firom page ¢

land available that oifered a quictl surrounding, privacy, and
numerous on-site shooting locations.

When Riverwood was initially built, plans Lo
produce in-house were put on hold, as the studio was in high
demand [from other produclion companies, so il was renfed
out o Universal and other studios for projects such as “Fried
Green Tomatoes,” “The War,” “Andersonville,” “Frecjack,”
and others. Hollywood has always been a “feast or laming’
business, so vou need 10 "make your hay while the sun
shines™ ... il someone wanls {0 renl space, yoie rent it

However, by the mid-nineties, the film industry
started to taper off both in Georgia and across the US
as a cheap Canadian dollar and Canadian lax incentives
for production companies lured the projects o Canada.

The term ‘runaway production” was sorely introduced to
Hollywood, and the very same reason productions initially
came o Ceorgia (because it was cheaper) became the reason
productions left and went to Canada.

For us, Riverwood's availability was an opporlunily
to gl back 1o our original plan to produce Fanily
entertainment, so m 1997, we started production on a
children’s television show tor Hallmark called “Zoobilee
Fon”

Later that vear, Joc died while working in Europe.
Filmme had taken place during winter conditions, and Joc
cuughl a cold, which then escalated into a sinus infection.
Moedical care in Budapest 1s not exactly world class, and
the infeetion was merely treated with aspinn. Had he been
in the US, a simple antibiotic might have taken care ol the
problem., . by the time he was flown to London, it was oo
late, & severe hemorrhage killed him.

Joc was one of the toughest people 1'd ever met,

a human Clydesdale horse. .. he'd probably be alive today
ifhe’d been working in the 115 and had reccived proper
medical attention.

We miss him. He was o real character, one of
Hollywood’s *old tmers”, with more stories than there was
ever ime for him w tell, He's deliniely remembered by
anyone who ever worked with him. Often when filming on
location, he'd set up one of the special cffects semi-lrailers
(4% mobile effects shops) as his ad-hoe kicchen., He'd be in

Seott Tiechelaar and his greal nncle,
Joe Lombeardi

=10

there making bombes on one side of the tradler, and cooking
up pasta on the other... that was the Ttalian in him. During
the filming of “Clear and Present Danger”™ in Mexico City,
the special effects “kichen” was olTicially dubbed “Joe’s
Pasta Wason™.

Mosl davs, Joe would whip upa batch of sauce.
pasta, Italian sausage and whatever else he could get his
hands on... and he'd always make enough Tor 50 people; all
the while building bombs and wiring up explosives for the
film. Word got around fairly guickly, and belore long, cven
Harrison Ford was showing up for a regular scaling.

In 1997, Joe was prescoted with a Lifctime
Achievement Award from the Academy of Motion Picture
Arts and Sciences for his pioneering work in special effects.

A lon happened i 97, AL the time of Joe"s deaih,

I had just gotlen marricd, Georgia’s film industry was
migrating 1o Canada, and Full Scale Elfects was busier
than ever. Having to deal with settling Joe™s estate, Paul
stopped production on “Zoobilee Zoo,” and my wife and
[ moved o Toronto, Paul was busy running 6 shows in
LA, so Riverwood went back 1o being rented by oulside
productions. .. productions which were smaller, ewer, and
farther between.

[
v

Foamily Fishing Trip
From left to right: Paul, my fatler Ed Tizchelaarn, myvself
and iy grawdfather Jack Goodbrand

By 2000, when we thonght the dust had finally
settled, Paul’s wile Shetla was suddenly diagnosed with
d brain tumor. She died in 2001 at only 52 years of age,
With things still busy in LA, and little or no production in
CGieorgia, Panl made the decision to shat the studio down
until he could ‘re-group.”

In 2003, he called me in Toronto to talk about the
[uture of Riverwood. By this time, location decisions for
films were entirely doven by where producers could find the
best tax incentives. Countries like Avstralia, New Zealand,
and many of those in Europe had all followed Canada’s lead
m offering attractive financial benefits to anyone willing o
film there. They all recognized that when a movie spent lens

ot hundreds of millions of dollars, the net economic benefit

to them, in spite of the incentive, was significant.
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Joe Lombardi s House of Pasta

In the US, only 3 or 4 states had gotlen competitive
and passed their own incentives in an elfort w claw back a
piece of this uniquely American industry which was being
exported offshore, ., and Georgia wasn™t among them.

Paul and [ agreed that if Georgia wouldn’t get in
the game and make the state competitive, the only choice
for Riverwood would be to sell it as industrial space. [ flew
down and met with Senator Mitch Scabaugh lo explain the
situation. He recognized the opportunity to create jobs, and
lor Georgia 1o take advantage of an economic shot in the
arm, and started working on lax imcentives 1o bring the film
mdustry back.

Unfortunately, even though Senator Scabaugh
structured the incentive so that Georgia would net a profit, it
ook two vears to pass. By the time an incentive was finally
passed in 2005, this state had lost a eritical opportunity 1o
gain a compelitive advanlage, in spite of Seabaugh’s efforts
to move quickly. By the time Georgia's incentive actually
ook effect, 34 other states had passed more attractive
incentives,

Undeterred, Seabaugh worked with the 2007
Legislature to amend Georgia’s incentive, making it more
competitive with surrounding states who'd been reaping
substantial benefits from the return of runaway production.
The amendment passed, and Hollywood took notice, but
unlorlunately it was vetoed by the Governor post session.

Regardless, eighleen years after it was built,
Riverwood is getting back to the original plan to produce its
own filmis. .. films that promote family values. [ serve on the
Board of the Christian Film & Television Commission which
produces the film ratings magazine Movieguide, and an
endless amount of data i their Anaad Report to Hollvwood
that elearly illustrates how fanuly friendly films consistently
make more money over time than restricied films. In terms
of simple dollars and cents, an R rating is a bad financial
degiston. .. it only serves to restrict the number of a film’s
pussible viewers.

covtived on page 12
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Contemporary Environment for Timeless Biblical Truths

Upcoming Worship Services
Preview Service 1 Aug. 12
Praview Service 2 Sept. 16 “
Launch et 14

Wia will launch Ociober 14th for
EVERY SUNDAY at 11 aurm.

1225 Eastside School Road
Eastside Elementary School

% Senoia, GA 30276
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www.wellspringsencia.com
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continwed from page 11
“There is endless data

supporting the fact that
family rated movies do better
financially than R rated films.”

A typical project that Riverwood might produce
would be in the $3-F5 million range. 11 would likely be
scripted to take advantage ol the assels and locations at our
immediate disposal, and Riverwood and Full Scale Effects
would invest the majority of their services ‘in-kind’, in order
to maximize the production value that ends up on the screen,
while minimizing an investor’s risk,

Though we're intent on films rated for families, that
doesn’t necessarily mean “Pollvanna™ or “Little House on
the Prairie.” The studio films produced prior to 1965 were
rated G, yel most dealt with mature themes, such as war,
actionfadventure, murder mystery, ete, They just dealt with
those themes in a non-explicit manner. My Favorite film of
all time is “Raiders of the Lost Ark,” and 11%s rated PG,

The maest important thing is starting with a good
story. It sounds simple, but it's amazing how many people
overlook (his eritical component, Onee you've got the right
seript, the actual making of the film is the easiest part. .. the

hardest parl is raising the money. Somewhere in belween is
distributing the film, which lortunately has gotten a lot casier
in the last ten years with the rise of the independent film
market.

“The goal in making a movie is not to push a political
agenda or a world view. The movie business is here lo
entertamn. People in the industry have [orgotten thatl we arc
here to entertain.”

Making a film iz a lot like building 2 house. The
executive producer is the person putting up the money, the
line producer is the general contractor, the director and
production designer are the architects, and all of the skilled
trades, cameraman, lighting technician, make-up artist, and
special effects technicians are the sub-contractors. Paul
always refers to himself as just a “plumber® on a film.

The business model has the same similarities.
You've gol o know the market, focus on quality, understand
what product will sell and what won’t, and al the end of the
day make sure yvou “build’ it for something less than what
you can sell it for,

With the incentives available, prudent mvcstment
in film 15 actually [easible, and less risky than most people
might think. The federal government now allows a taxable
investor o write-ofT 100% of it's investment in a US made
film in one year, providing a great tax deferment vehicle.
Many states offer further incentives through cither a tax

continued on page 4
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Inside Riverwood Studios one might recognize the bicyele built for four from “Mary Poppins™, or the horse
Sroan “The Last Samurai. ™ Other props include signs from “dndersonville ™ and “Fried Green Tomartoes, ™

cantinwed from page 12

’S
ROCKY rebate or tax credit, ranging anywhere [rom 10% o 30% ol

the production budget spent in that particular state. Add o
Bﬂ[’bEI’ ghop this the in-kind investment from a studio and special cffects
Traditional Old Fashioned Barber Shop company like Riverwood and Full Scale, and an investor

can produce a 55 million product for $1-32 million of actual
cxposure. .. that’s a preity low threshold 1o profitahility,

To reler back o my construction analogy, it's like
general contracting your own house, building on a lot that
didn’t cost you anything, and getting all of vour “plumbing’
and “electrical” at no charge, When vou go to sell that house,
vour threshold to profitability is much lower than all of the
other builders oul there who had to pay marketl value Tor
everything you didn’t.

In my opinion, the single greatest risk to investing
in film projects is the unusually high percentage of swindlers
throughout the industry, people who will take vour money
and scll you a bill of goods. However, if you can sift through
the carpetbaggers, there's a real opporlunity to have some
fun, be a part of creating something special, and even make a
few bucks along the way.

So many jobs in this life involve what Paul refers
Rocky's |l .......... 437 N. Glynn Streat, Fayettevilbe ..,.770-460-7185 to as “middle’ .. you're always doing the same thing day
Rocky's Il................ T2 Main Street, Senoia ..........770-533-3499 in and day out. You never really start something new, and
Rocky's lll..............17 Smith Street, Fairburn.........770-306-0393 vou're never really finished. A film project is diflerent. ..
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Specializing in all types of haircuts
..military to long hair

SENIOR CITIZEN'S DHICOUNT Monday-Friday

continued on page I6
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it has a beginning, a middle, and an end, and it cycles very
quickly. It’s like taking the entire life of a company, from
concepl o execution to PO, and condensing it all down
into six months, and then doing it again with an entirely
new company. For the true entreprencur, the pace is very
addictive, and you can never go back to a plain old “desk
Job'.

The film industry has certainly gone through some
changes in the 60 years our family has been involved. Like
any business, it has its ups and downs, its feasts and famines.
At the end of the day, you're thankful to have enjoyed your
work, paid your mortgage, and you hope to have helped

L-R Back Row: Sheila Lombardi, Paul Lombardi and
Janet Goodbrand (Sheila s sister)
Front vow: Scott Tizchelaar, Sue Tiechelaar and
Sheila Tiecheloar in center held by Paul

The Historic Senoia Project

Given the similarities between the film business
and construclion, il's no surprise 10 us that we've recently
embarked on a large scale re-development of the historic
district of the City of Senoia.

Senoia is a special place for many reasons. 10s one
ol the few cities in Georgia that doesn’t have a state ighway
running through its downtown, It's also relatively close to
Adlanta, vet it has been uniquely preserved, saved from
modern development by key landholders who've simply
refused to sell their commercial property to outsiders for the
generations that they ve owned it

Through Riverwood Studios, we've enjoyed being
part of the Senota community for almost 20 vears. Since
1989 sixteen films have used Senoda as a location, A new
film, “Meet the Browns,” begins filming in town as this
publication goes to print.

When the opportunity presented itself to purchase
maost of the developable land in the historie district, and “fill
it in” with new retail, office, and residential, all designed to
look as though it were built 100 years ago, we jumped on it

We sat down with many ol the commercial
landowners and patriarchs in town and told them what we
wunlbed to do, They d all experienced the cconomic benefit
of the film indusiry over the years, and appreciated the fact
that Senoia’s quaint historic look and charm were what kept
the industry coming back time aller ime. They agreed to sell
certain key parcels of land and The Historic Senoia Project
was borm,

Weve only just bepun, and already this has been
one of the most enjoyable things we've ever worked on.
Senoia’s not just an old fashioned place, it's an old fashioned
experience, The people are honorable and family minded, ..
most of our purchases have been made on a hand shake, Our
quest 1o return to the good old days of filmmaking has led

create something that will entertain people for generations 1o _yg_us o a moedermn day Mayberry.., and we couldn’t be more

COme.

pleased.



Seott Tiechelaar and Pand Lombardi review plans for the
Historic Senoia Project

Residents and local government have been
overwhelmingly supportive, Unbeknownst to us, Senoia had
been on a parallel path lor the past few years, holding town
hall mectings and defining the future they wanted For the
town that’s a near perfect match o our intent. This project
has become a community effort that reminds me of an Anush
barn raising... everyone is getting involved, and enthusiastic
aboul the end result.

| think we™ve all seen that there’™s no shortage of o o et b ' 7
*vanilla' out there when it comes Lo new development, It's e T . /Lé';‘_'{f"lf ff:‘f e
potten to the point where vou can’l Lell one subdivision rom =) . '
the next, sd the strip malls and restaurants all look the X T
same. 118 hard to define a senze of community when there’s ks 1§ J Z{' e
nothing to sci these places apart rom evervwhere else, o [l & Al

We love Senota For 10s distinction, and our goal ! /C-f:‘[:"" )’(!‘E{
is to add Lo it carclully and consistently, It has stood the . e
test of time for a reason. Construction is underway, and
wiz've already got boutique shops, non-chain restaurants,
professionals and even future residents lining up lo make / E
Senoia their new home. There's room for more, but we're j A
being selective, sceking oul cerlain businesses that fit the !
context of the project and inviting them Lo come and take
a look,

Established 1969
60 Broad Street, Senoia, Georgia

Next door fo Senoia Post Office

i e
contimied on page 22




continued from page 17

With no advertising to date, we’ve managed (o
accumulale a waiting list of people who want to move to
Senoia's new in town residences. .. they're actually tracking
us down and asking to be put on a wailing list, so we've had
Lo starl one, I's definitely a discerning buyer, they know
cxactly what they want.., it's quality of life, and they see it
here. Senoia is not right for everyone, nor do we want it to be,

The main residential component of the Project will
be 120 brownstones, urban-live-work town homes, factory
lofis, and old fashioned single family homes. .. all will
look like they were built in the early 1900 and all will be
appropriately located right in the middle of Senoia’s historic
district, within walking distance of the Main St. shops and
restaurants. Historical Concepls ol Peachtree City designed
the concept plan, and Riverwood added its expertise to
ensure that it helps make the town even more conducive to
luture flm projects.

By November, Maguire's Trish Pub will be providing
a “Cheers” type atmosphere, live music, and traditional
pub fare for family and friends in the lower level of the
new building under construction at the corner of Seavy and
Main Streets, and the Redneck Gourmel is expanding its
business from Mewnan with its nea-urban, casual menu on
the main Aoor of the same building. FM 92.5 *The Bear’
will soon be broadeasting [rom an old Fashioned “307s style

radio booth on Main 5t., and upper floors will ofler some of
the professional amenities thal Senoia has been missing for
a number of years now, including a law practice, ReMAX
franchise, and medical care from Dr. Bill Greening's Senoia
Family Care practice, a chiropractor, massage therapist,
padialrist, and other specialists.

Further on down the street you'll soon find a
“white table cloth” bistro that will offer live jarzz and a chef
andl menu that rivals the best of Midtown or the Virginia
Highlands. Just beyond that, we'll be building a re-ereation
ol the Calé from “Fried Green Tomatoes,” serving up
southern lare in a unigue selting, rght across the railroad
tracks Irom the “Fried Green Tomatoes™ house used in
the film. Around town, space will also soon be available
for more boutique and old fashioned retailers sueh as a
pharmacy/soda fountain; dry goods, or a chocolate/fudge
conlectioner and candy store.

One of our most popular proposed projects is a
single sereen theatre on Main 5t desipned to serve asa
multi-use event gencrator for premiers, private / corporate
events, film festivals, and matinees.

The theater {for which construction is tentatively slated
Lo begin lale in 2008) hopes 1o serve as an event generalor
For the city with ideas in the works such as a “Fried Green
Tomatoes™ festival, dinner and a classic movie, corporate
meetings, private parlics, premicres, and Summer weckday
matinees managed by licensed, honded dayeare to run a

SENOIA FAMILY CARE

| 770-599-05

Wendy Hr._atLr, Dr. Greening , Michelle Eldr[ll:_tt Barbara Story

7285 Huwy. 16 * Suite C ® Senoia, Georgia 30276
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Bill E. Greening, MDD, Board Certifted

Family Medicine
Pediatrics
Geriatrics

Minor Emergencies

e Women’s Health
e Diabetic Care

Hypertension

Monday-Friday
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SATURDAY AM
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professionally monitored *Mom’s Day Out” with family
cnlertainment.

If anyone’s interested in hearing more, you can
usually find Paul or me at the Senoia Coffee Company first
thing in the morming, 1t's a daily ritual for many in town,
and 1t's part of that charm and sense of community that we
enjoy so much. Paul’s already bought a little 100 vear old
cottage that he's fixed up for when he’s here in town, and my
wife and I are at the top of the list for a brownstone when
residential construction starts later this year.

We've dubbed the project 25 miles ard [0 years
from Avlanta”. 11 that sounds appealing. .. we’ll look forward
Lo seeing you around lown,”

Movies filmed in Senoia include:
“Fried Green Tomatoes,” Driving M 'i'.és'
Daisy,” “Sweet Home Alabama,” “The

Fzg&rmg Tempmnﬂns,“ “Broken Bndges,

“Pet Semczrmjz 1L “Mama Flora’s Family,”
“The War” “Gordy,” “Guyana Tragedy,”
“White Lies, e FI}?'EW&}?;""' “Carolina

Sk&.{emns & “idndersanwﬂe » “A Christmas
Memory,” “Consenting Adults,” “Dirty.

Laundry,” “Freejack,” “Zoobilee Zoo,” and

“Meet the Browns."

WE SHIP EVERYTHING
BUT THE STUDENT!

We'll pack up all the necassities
of campus life and ship them to
and from school — quickly and
safely.

PAIKAMIL.

We ship anything anywhere!

Wilshire Pavilion = Publix Shopping Center
1200 Hwy 74 5, Ste. 6
Peachtree City, GA 30269
TT0-486-0069
pakmail655 @bellsouth.net

Below; The Senoia Coffee Company where Scott and Paul
neet very morning.
fefi: Film Crew for " Meet ifie Browns. ™




